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Presentation Overview

• Context for campaign
• Campaign structure
• Current messaging
• Fall 2020 planned messaging



Context for Youth

• Confusion 
• Fear
• Isolation
• Disconnection



Structure of Campaign

• Website that includes:
COVID-19 basics, academic supports, hobbies, volunteer 
opportunities, nutrition blogs, physical activity opportunities, links 
to services

• Initial focus on Alameda, San Francisco, and San Mateo counties
• Social media messaging to drive youth and young adults to website
• Parent section



Website

• Crushingthecurve.me



Social Media Outreach



New Campaign Directions

• Funding from CDC Foundation and Chan Zuckerberg Initiative
• Includes Marin, Berkeley, Contra Costa, Santa Clara
• New social media and other products



Regional Youth Council

● Two youth per jurisdiction
● Will conduct local focus groups, lead youth surveys, provide 

feedback on concepts and oversee campaign
● Own leadership structure
● Compensated for their time



Fall 2020 Messaging



Questions?
ecabuslay@smcgov.org
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